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Socio-Economic Impacts and
Influences of E-Commerce in a
Digital Economy

CounabHO-IKOHOMHUYECKHUE
MOCJICACTBHS U BJIHUAHHE
3JIEKTPOHHOI KOMMeEpPIHUHU B
M GpoBoii IKOHOMHKE

Introduction

Innovations in information and
communications technologies have
created a digital revolution that is
changing the way the world works,
learns, communicates and transacts
business. E-commerce continues to
show strong growth and has been
influencing the social and economic
growth of nations. On one hand e-
commerce technologies have helped
nations to accelerate their economic
growth and to provide more
opportunities for businesses to grow,
but it has also created many challenges
and effects across numerous domains
of society, and for policy makers.
These issues involve economic
productivity, intellectual property
rights, privacy  protection, and
affordability of and access to
information, among other concerns.
This chapter describes the various
socio-economic impacts and influences
that have been created by e-commerce
in a digital economy.

The revolution in computing
and communications of the past few
decades, indicate that technological
progress and use of information
technology will continue at a rapid
pace. The Internet’s growth and e-
commerce has begun to create

BBenenue

WunoBaruu B MHGOPMAIIMOHHO-
KOMMYHUKAITHOHHBIX TEXHOJIOTUSX
NOPOJUIN  UHUQPPOBYIO  PEBOJIIOLHUIO,
KOTOpasi BHECJa M3MEHEHUS B paboTy,
oOydyeHue u OOIIEHHE BCEro MHpA.
DNEKTPOHHAS TOPTOBISA IMPOJIOJDKACT

ACMOHCTPUPOBATL  BBICOKHC  TCMIIbI
pocta W  OKa3bIBACT BJIIMAHHC Ha
COHH&HBHO'SKOHOMH‘IGCKI/Iﬁ pocCT

ctpadH. C OIHOW CTOPOHBI, TEXHOJIOTUU
AIIEKTPOHHOM  TOPrOBJIM  NOMOTJIH
CTpaHam YCKOPUTH CBOM
HSKOHOMUYECKUN POCT U MPEAOCTABUTH
OoJbIlle  BO3MOXKHOCTEH 1Jisi  pocra
Ou3Heca, HO OHU TaKXkKe COo3AalIu
MHO>KECTBO TPOOJIEM U TOCIEICTBUN
BO MHOTHX OOJIaCTSAX OOIIecTBa U IS
MOJINTUKOB. DTH BOIPOCHI BKJIFOYAIOT

DKOHOMHUYECKYIO
IIPOU3BOJAUTEIIBHOCTD, npaBa
UHTEJJIEKTYaTbHOM  COOCTBEHHOCTH,

3alUTy YaCTHOW >KH3HH, JOCTYITHOCTh
uHopManmu ¥ OCTyn K Hel. B aroi
rJlaBe  ONKCHIBAIOTCS  pa3IMYHBIC
COIMATbHO-DKOHOMUYECKHUE
MOCIIC/ICTBUS W BIHSHUS, KOTOPBIC
ObLTH CO3/1aHbI AIEKTPOHHOM
KOMMepIuel B uppoBOi SKOHOMUKE.

PeBonronirisi B KOMIIBIOTEPHOM

chepe W B OOIICHUH TOCICTHUX
HECKOJIBKUX NECATUIICTUM
CBUJIETEIILCTBYET O  TOM,  4TO
TEXHUYECKHUI rporpecc u
UCII0JIb30BaHUE MH()OPMALIMOHHBIX
TEXHOJIOTUH  OyAyT  MpOAOTIKATHCS




fundamental change in government,
societies, and economies with social,
economic and political implications.
These  advances present  many
significant opportunities but also are
having wide-ranging effects across
numerous domains of society, and for
policy  makers.  Issues involve
economic  productivity, intellectual
property rights, privacy protection, and
affordability of and access to
information, among other concerns.
Electronic commerce promises to be
the momentum behind a new wave of
economic growth. E-commerce has
already improved business value by

fundamentally changing the ways
products are conceived, marketed,
delivered, and supported. The

relationship and interaction of various
stakeholders such as customers,
suppliers, strategic partners, agents,
and distributors is entirely changed. On
the positive side, e-commerce has been
creating opportunities for individuals
and businesses in the new economy. E-
commerce is helping organizations to
reduce transaction, sales, marketing,
and advertising costs. E-commerce is
also helping businesses to reach global
markets efficiently 24 hours per day,
seven days per week, 365 days per
year. Many of the benefits come from
improved  consumer  convenience,
expanded choices, lower prices, and the
opportunity for better interactions with
partners, suppliers and targeted
customers for service and relationships.
E-commerce has also improved
product promotion through mass-
customization and one-to-one
marketing.

obicTpbiMu Temnamu. Poct MHTepHeTa
U DJIEKTPOHHOM KOMMEPLMHU Hayall

CO3/71aBaTh (yHIaMEeHTalIbHbIE
U3MEHEHUS B IPABUTENIBCTBE,
oO1ecTBe u HKOHOMMKE C
COLIMAJbHBIMU, JKOHOMUYECKHUMH H

MNOJINTUYECKAMH TIOCIEACTBUAMU. OTHU
JNOCTHKEHUSI OTKPBIBAIOT PA3JIUYHBIC
BO3MOKHOCTH, HO TaKX€ HMEIOT
IIMPOKUM CIIEKTp MOCJIEACTBUM BO
MHOTHX 00JacTsax ofmiecTBa M s
noautukoB. Cpeau npyrux npoOiem -
SKOHOMHYECKasi MPOU3BOJUTEIIBHOCTD,
npaBa VHTEJUIEKTYaJIbHON
COOCTBEHHOCTH,  3allldTa  YacCTHOWU
U3HU, JOCTYMHOCTh HH(MOpMAUU U
JNOCTYN K HEMl. DIEKTPOHHAsT TOPTOBIIA
o0elaer craTh TOTYKOM ISl HOBOM

BOJIHBI YKOHOMHUYECKOT O pocra.
OnexTpoHHas KOMMEPLIUS yKe
MOBBICHIIA LIEHHOCTb OusHeca,

KOPEHHBIM 00pa30M M3MEHHUB CIIOCOOBI
pa3paboTku, CcObITa, JOCTaBKH M
NOJIZICPKKU TIPOAYKTOB. OTHOMICHUS |
B3aMMOJICHCTBHE pa3TMYHBIX
3aMHTEPECOBAHHBIX CTOPOH, TAKUX KaK

KJIAEHTHI, ITOCTaBIIUKH,
CTpaTEerMYeCKUe MapTHEPHI, areHThl U
JTUCTPUOBIOTOPHI, MIOJTHOCTBIO
U3MEHUJIUCE. ITonmoxuTenbHOU

CTOPOHOW BJEKTPOHHOM KOMMEPIIUH
ABJISIETCS. TO, YTO OHA  CO3JA€T
BO3MOXHOCTH JUISI YaCTHBIX JIML H
NPEANPUATHA B HOBOM SKOHOMHUKE.
DNEKTPOHHAs] KOMMEpPIHUS MOMOTaeT

Opra”Hu3anysamM COKpAaTHUTh
ONEpallMOHHBIE, COBITOBBIC,
MAapKETUHI OBBIE 151 pEKJIaMHBbIE
pacxolibpl. OJEKTPOHHAsT KOMMEpPLUs
TaKxke IIOMOTaeT KOMIIAHHUSM

3¢ (PEKTUBHO BBIXOJAUTH HA MHPOBBIC
PBIHKM 24 yaca B CyTKH, CEMb JHEU B
Henenmo, 365 nHet B roxmy. Muorue
IPEUMYIIECTBA 3aKITIOYAI0TCS B
yIIYy4IIEHUU yno0cTBa JUISt




Adoption of new information
technologies, particularly e-commerce,
IS expected to result in improvements
in firm performance, such as reducing
transaction costs and closer
coordination of economic activity
among business partners. E-commerce
specifically  (especially B2B) s
predicted to result in  lower
coordination or transaction costs due to
automation of transactions online, as
well as productivity and efficiency
gains. E-commerce also is expected to
facilitate entry into new markets and
the extension of existing markets, and
greater integration of systems with
suppliers and customers. As e-
commerce continues to grow rapidly, it
could have significant effects on the
social and economic structures of
economy. The impacts of these
changes are diverse and may even
widen the digital divide among nations,
alter the composition of trade, disrupt
labor markets, and change taxation.
Widespread use of the Internet for e-
commerce may have ramifications for
intellectual property rights, privacy
protection, and data filtering, etc.
Therefore, in the digital economy, it is
becoming imperative to know how e-
commerce affects organizations and
society and raises social concerns.
Some of these effects of e-commerce
are unintentional and create adverse

OTPEOUTENICH, PaACIIUPEHUH BBHIOODA,
CHIDKEHHUHU 1IEH U BO3MOYKHOCTHU OoOJiee

3¢ PEeKTUBHOTO  B3aUMOJICUCTBUSL  C
napTHEpamu, MOCTaBIIUKAMHU u
[EJEBBIMUA KJIMEHTAMU. JIEKTPOHHAs
KOMMEPIIHS TaKXe yIIy4IlnIa
NPOJIBIDKEHUE  MPOAYKTa 3a  CUeT
MacCOBOM KaCTOMU3aLUuU 51

WHAWBUAYAJIbHOI'O MApKCTHUHIA.

Oxumaercsa, YTO BHEIPEHUE
HOBBIX UH()OpPMaIIMOHHBIX
TEXHOJIOTHH, B YaCTHOCTH
AJIEKTPOHHON KOMMEPIIUH, MPUBEACT K
YIYYIIEHHU IO IoKa3aTeJyien
NeATeNIbHOCTH  (upM, TakuM  Kak
CHIDKEHHUE TPAHCAKIIMOHHBIX H3JEPIKEK
u Ooysee  TECHOW  KOOpAWHAIIUM
YKOHOMHUYECKON AEATETLHOCTH MEXIY
JIeJIOBBIMH MMapTHepamu. B uvacTtHOCTH,
AJIEKTPOHHAsT KomMMepius (0COOEHHO
B2B), cornacHo mporxHos3am, mpHBEIET
K CHIDKEHUIO KOOPAMHAIIMOHHBIX WIIH
TPAH3aKIIMOHHBIX M3JEPKEK 3a CYeT

aBTOMaTHu3aluu TpaHSaK[II/Iﬁ B
HHTCPHCTC, a TAKKC K IIOBBIICHUIO
IMPOU3BOAUTCIbHOCTH )41

apdexruBHOCTH. OXKHMIaeTCs TaKXKe,
9TO AJICKTPOHHAsI TOPTOBJIS OyAeT
CrocoOCTBOBaTh BBIXOMY Ha HOBBIC
PBIHKH U pacIIupeHHIo
CYHICCTBYIOIIUX PBIHKOB, a TaKXe
OOJbIIE  WMHTErpalliki  CHUCTEM  C
MOCTaBIIUKAMU u KIIMEHTaMHU.
[TockonbKy SJEKTpOHHAs  TOPTOBIA
MIPOJIOJIKAET OBICTPO PACTH, OHA MOYKET
OKa3aTh 3HAYUTENIHHOE BIUSHHE Ha
COIIMAJIbHBIE u HKOHOMHUYECKHUE
CTPYKTYpBI dKOHOMUKH. [locrmenctBus
ITUX W3MEHEHUWH pa3HOOOpa3Hbl W
MOTYT Ja)Xe pacHIMpuTh MUPPOBOM
pa3peiB MEXIy CTpaHAMH, W3MEHHTH

CTPYKTYpYy  TOPIrOBJH,  HapyIIUTh
PBIHOK Tpyaa u W3MEHHUTH
HaJIOr000JI0KEHHE. [[Tupokoe




business and personal conditions that
could have societal consequences.
Social and economic aspects of ICTs
have been studied by a wide variety of
researchers and practitioners for over
50 years. However, the influences of e-
commerce are far bigger than imagined
before This chapter describes the
various socio-economic impacts and
influences that have been created by e-
commerce in a digital economy. The
chapter is divided into four sections.
The first section provides the definition
and components of the digital
economy. The second section discusses
the positive influences of e-commerce
for businesses. The third section
discusses the details of sociological
influences of ecommerce. The fourth
and concluding section discusses the
economic impact of ecommerce in the
digital economy.

Digital Economy
The essential in the new
economy is a structural shift from the

UCIIO/Ib30BAHUE UHTEpPHETA
JJICKTPOHHOM  KOMMEpPLUU  MOXKET
UMETb  IIOCIEACTBUS  JJI1  IIpaB
UHTEJJIEKTYalbHOM  COOCTBEHHOCTH,
3alUThl YACTHOW >KU3HU, PUIbTpALUU
JTaHHBIX U T. A. [loatomy B mudpoBoii
SKOHOMUKE CTAaHOBUTCS KpalHE BaKHO
3HaTh, KAaK OJJIEKTPOHHAs KOMMEpLUA
BJIMSIET HA OpraHU3alMKi U OOLIECTBO U
BBI3bIBAET  COLIMAJIBHBIE  MPOOJIEMBI.
Hekoropbie u3  3tX  3(ddeKkTon
3JIEKTPOHHOM KOMMEPLIMU  SBISIOTCS
HEIPEIHAMEPEHHBIMU W CO3Jal0T
HEeOJIaronpusATHbBIE JIE€J0BbIE U JTUYHBIC

1A

YCIIOBHU, KOTOPBIC MOT'yT HUMCTb
COMAJIBHBIC IIOCJICOCTBUA.
COIII/IaJ'IBHBIG )51 SKOHOMMUYCCKHUEC

acriektel KT wm3yuarorcs mumpoxkum
KPYI'OM HCCIJIEIOBATENEN M NPAKTUKOB
yxke Oonee 50 mer. OmHaKo BIUSHUE
AIIEKTPOHHOM  KOMMEpPLHMH  Topa3io
Oo0JIbIIIe, YeM MPEeCTaBISAIOCH 10 TOTO,
KaKk B JTOW TIJaBe OBLIM ONHCAHBI
pa3InyHbIE COIIMAIBHO-
HKOHOMHUYECKUE MOCJIEICTBUS "
BJIMSIHUSI, KOTOpbIE OBLIM CO3JaHbI
AJIEKTPOHHOMN KOMMEpPIIHEN B
udpoBoi HYKOHOMUKE. I'maBa
paszelieHa Ha 4eThIpe yacTh. B nepBom
pazzmene  JaeTcs  ONpENEeieHUuE W
KOMITOHEHTHl IU(POBOM IKOHOMUKH.
Bo BropoM pazmene oOcyxmaercs
ITOJIOKUTEIBHOE BJIUSIHUE
3JIEKTPOHHOM KOMMEpIUU Ha OH3HEcC.
B TpetheM pa3zgene 00OCy)IarOTCs

JETAIA  COLMOJIOTUYECKUX  BIIUSIHUU
AIEKTPOHHOU KOMMEDPIIHH. B
YETBEPTOM 151 3aKIIFOYUTEIIBHOM

paszene oOCYKIaeTcss YKOHOMUYECKOE
BIIUSIHHE JJICKTPOHHOW KOMMEPIIUH Ha
I (PPOBYIO SKOHOMHKY.

[Mudposast sKOHOMUKA
CylleCTBEHHBIM B HOBOU
HSKOHOMUKE SBJISIETCS  CTPYKTYpPHBIH




industrial economy toward an economy
characterized by information,
intangibles and services and a parallel
change toward new work organizations
and institutional forms. Many new
terms have been coined for this new
economy such as “knowledge-based

economy,”  “borderless economy,”
“weightless economy,” “networked
economy,” “digital economy,” “the

information-based economy,” and “the
networked economy” to name a few. A
digital economy is a convergence of
communications,  computing, and
information. The new economy is
basically about coordination,
innovation, selection and learning. The
combination of networked computing
technologies and new business models
is creating entirely new markets,
industries, businesses, and work
practices today to form a digital
economy. The new economy or digital
economy is based more in the form of
intangibles, information, innovation,
and creativity, in expanding economic
potential and is based on the
exploitation of ideas rather than
material things. The focus of the new
economy moves from processing
material input into material output
toward  creation, trading  and
distribution of knowledge, intellectual
property and intangibles.  The
symbiosis between changing
production and business processes and
information  and communication
technologies (ICT) is the driving force
toward the new, digital economy. The
key to understanding the new economy
IS services and the measurement of
services. The modern industrial
enterprise is largely a producer of
services integrated or embedded in the
product. A large part of this service

CABUT OT HHILYCTpHaJIBHOﬁ 9KOHOMHKHU

K DKOHOMHKE, XapaKTEepU3YIOLIEUCH
uHdopMmanuei, HEMaTepUaJIbHbIMU
aKTUBaMH u yCIIyramu, u
[apajUIebHbIA  IEPEXo] K HOBBIM
Opra”Hu3ausiamM TpyAa u
WHCTUTYIMOHATIBHBIM  (popmam. [ms
9TOM  HOBOM  DKOHOMHUKH  OBLIO

OPUAYMAaHO MHOT'O HOBBIX TE€PMHUHOB,
TaKUX KakK ‘“9KOHOMHMKA, OCHOBaHHAs Ha
3HaHUAX, “OKOHOMHKA Oe3 rpaHull’,
“meBecomasl dOKOHOMHKA’, ‘‘ceTeBas
SKOHOMUKA”, “IU(poBas 3KOHOMHUKA”,
“nHpopmanmoHHast SKOHOMHKA .
[Mudposas SKOHOMHUKA - 3TO
KOHBEPTeHIIHS KOMMYyHUKAITUH,
BBIYUCITUTETLHOMN TEXHUKHU u
unpopmanmu. HoBas 5>KkoHOMHUKA B
OCHOBHOM CBSi3aHa C KOOpAWHAIUEH,
WHHOBAIUSIMU, OTOOPOM M OOyUYEHHEM.
CoueTaHue CETEBBIX BBIYMCIMTEIIHHBIX
TEXHOJIOTUH M HOBBIX OM3HEC-MOJeneit
CO3[1a€T CEroJIHs COBEPUIEHHO HOBBIE
PBIHKH, OTpaciH, MPEINpUsATUsS U
pabouue nTpakTUKu 7151 HOPMHUPOBAHUS
dpoBoi SKOHOMMKH. Hogas
HPKOHOMHUKA, WIn g poBas
PKOHOMHKA, OCHOBaHa B OOJIbIIEH
CTEIIEHH Ha HEMAaTepUaJbHbIX aKTUBAX,
uH(popMaIm, MHHOBAIUSAX u
TBOPYECTBE, Ha paclupeHnn
HKOHOMHUYECKOTO noTeHIManza U
OCHOBaHa Ha dKCIUTyaTalluu UAeH, a He
MaTepUAIBHBIX  Bemew. BHumanue
HOBOM 3KOHOMHUKHM ME€peMENIaeTcsl OT
nepepaboTKu MaTepHAbHBIX PECYPCOB
B MaTepHAIbHYI0 MPOAYKIHUIO K
CO3/IaHHIO, TOPrOBJIE u
pacupeneseHnuto 3HAHUH,
WHTEJUIEKTYalbHOH COOCTBEHHOCTU U
HEMAaTepUalbHbIX aKTUBOB. CuMOM03

MEXKTY U3MEHSIOIIUMUCS
NPOW3BOJICTBEHHBIMH U OHW3HEC-
mpolieccaMd M MH(OpPMaIMOHHO-

KOMMYHHKAIITMOHHBIMHX TCXHOJOTI'MAMHA




production concerns the use of
information in some form. The
essential elements of the digital

economy are.

 digitalization and intensive
use of information and communication
technologies (ICT);

* codification of knowledge;

* transformation of information
into commodities;

* new ways of organizing work
and production.

This implies that much of
information and many services are
available online. A widely distributed
access to the networks, the intra- and
Internet, and of skills to live and work
in the Information Society is the basis
for the digital economy. The new
economy is a combination of services
and ICT. Malone, Yates and Benjamin
elaborate on the growing concern that
the benefits of the digital economy are
not evenly distributed within society.
The two major concerns are the role of
technologically-sophisticated workers
in the digital economy and the equity
of the benefits-sharing as digitization
of information changes the structure of
businesses and industries. For example,
the dramatic expansion of inequality
and educational differentials, and

(UKT) sBnsieTcss JBWXKYIIEH CUIION
HOBO, U poBoit SKOHOMMKH.
KirouoM K  NOHMMaHUIO  HOBOWU
DKOHOMUKH SIBIIIIOTCS YCIYTH U HX
U3MEPECHHUE. CoBpemeHnHOE
IIPOMBILIJIEHHOE IpEeANPUITUE
ABJSIETCS.  NPOWU3BOAUTENEM  YCIYT,
WHTETPUPOBAHHBIX WJIM BCTPOCHHBIX B
IPOAYKT. bompmasg 4acTe  3TOro
NPOU3BOACTBA  YCIyr  CBfi3aHAa C
UCIOJIb30BaHMEM HH(OpMaluu B TOU
wii  uHOW  Qopme. Baxueimmmu
aleMeHTaMu  LUU(pPOBONl  SKOHOMUKH
SABJISIFOTCSA :

* nudpoBU3aALMST U UHTEHCUBHOE
UCIIOJIb30BAHUE UH(OPMAIIMOHHO-
KOMMYHHMKAIIHOHHBIX TEXHOJIOTU I
(MKT);

* KoaupUKaIUs 3HAHWM;

* MpeBpalleHrue UHPOpMaluud B
TOBAp;

* HOBBIE CIOCOOBI OpraHu3allu
TpyZa ¥ IPOU3BOJICTBA.

DT0 o03HayaeT, 4To OoJbIIas
yacTh MHQOPMALIUU U MHOTHE YCIyTU
noctynHel B uHTepHeTe. [llupoxo
pacpoCTpaHEHHBIM JTOCTYIl K CETSIM,
WuTepHeTy, a Takke HaBBIKH KU3HU U
paboThl B ”HGOPMAIIMOHHOM OOIIECTBE
SIBJISTFOTCS OCHOBO# ndpoBoit
9KOHOMHKHU. HoBasg 3KOHOMHKA - 3TO
couertanue ycayr u HKT. Manoys,
Weiitc u  BemmkaMuH  HOAPOGHO
OCTAHABIIMBAKOTCS Ha pacTyiien
00eCIIOKOEHHOCTH TEM, YTO
npenMyIecTBa NUPpPOBOH IKOHOMUKH
HEPABHOMEPHO pactpenensoTcs
BHyTpu o0miecTBa. JIBE OCHOBHBIC
npoOJieMbl  CBSI3aHBI  C  POJIBIO
TEXHOJIOTUYECKU IPOJIBUHYTHIX
pabOTHUKOB B IIUGPOBON IKOHOMHKE H
CIIPaBEIJIUBBHIM pacupenencHueM
BBITO]I, TTOCKOJIbKY o poBKa




disparities in access among different
groups seem to follow the perfect labor
market scenario. In this scenario, the
most qualified workers receive much of
the benefits, but both firms and poorly
qualified workers tend to lose out.
Many of these socioeconomic
influences are discussed in the next
section.

Positive  Influences of E-

Commerce for Businesses

Electronic Commerce or e-
commerce is the exchange and
processing of business transaction
information using computers connected
through a network. E-commerce does
have unique advantages for businesses.
It allows a shop, a showroom or an
office to open 24 hours a day, seven
days a week. It also means that time
zones are not a problem. A Web site
can bring a prospect from the point of
advertising and information directly to
the point of sale, seamlessly, without
involving any other medium. E-
commerce has reinvented the way
businesses operate. E-commerce has
also allowed the establishment of
completely new types of businesses
such as online shopping and Internet
banking. These new ways of thinking,
and processes involved in commerce,
provide many benefits and advantages.
E-commerce brings substantial net

uHpOpMallM  U3MEHSET CTPYKTYpPY
NpeaNpUsATUi U oTpaciei. Hanpumep,
PE3KOE pACIIMPEHHE HEPABEHCTBA W
paznmuuuii B 00pa3oBaHUU, a TaKXKe

HEPABEHCTBO B  JIOCTYNE  MEXAY
pa3IUYHBIMU rpynIamH, 1o-
BUJUMOMY,  CIeAyeT  HUJeaIbHOMY
CLICHapul pbIHKAa Tpyna. B stom
ClLIEHapuu HauOosee
KBaATU(UIIMPOBAHHBIC pabOTHUKHU
MOJIy4at0T OO0JIBIIYIO 4acTh

NpeuMynicCTB, HO Kak (I)I/IpM]':»I, TaKk H
HeKBaJ’II/I(l)I/ILII/IpOBaHHBIG pa6OTHI/IKI/I,
KaK IpaBWJIO, IMPOUTPBIBAIOT. MHorue
H3 OTHX COOHAJIBbHO-3KOHOMHNYCCKHUX

dbaxkTOopoB paccMaTpuUBarOTCS B
CJIEYIOIEM pa3ielie.
IonoxxurearHOE BIIUSHHUE

3JIEKTPOHHOM KOMMEpIUHU Ha OU3HEC

DONeKTpOHHAsT KOMMEpIUs WU
DIIEKTPOHHAS KOMMEPIUSA-ITO OOMEH U
00paboTka wuHOpPMAMK O JIETOBBIX
orepanusax C UCIIOJIb30BAaHUEM
KOMITBIOTEPOB, TOJKIIOYEHHBIX Yepes
CETh. DJIIeKTPOHHAs KOMMepIUs
NEUCTBUTEIBHO HUMEET  YHUKAJIbHBIE
npeuMyiecTBa s OusHeca. ITo
MO3BOJISIET Mara3uHy, BBICTABOYHOMY
sy uinu oducy paborate 24 yaca B
CYyTKH, ceMb JHeW B Henemo. Her
HUKaKUX  MpoOJieM C  YacOBBIMHU
nosicaMmu. BeO-calT MOXeT NpUBECTH
MOTCHIIMAJIBHOTO KJIIMEHTa W3 TOYKHU
peKIIaMbl u uH(pOpMaIu
HEMOCPEJICTBEHHO B TOYKY MPOJAXKH,
OecnpensiTCTBEHHO, 0€3 MpUBJICYEHUs
KaKOT0-1100 JPyroro HOCHTEIIS.
JJIEKTPOHHAsT KOMMEpIHUS HW3MEHIIIA
croco0 BeleHUsl Ou3Heca. DIEKTPOHHAs
KOMMEPITUSI TaKXKe TMO3BOJIAJIA CO3/1aTh
COBEpIIIEHHO HOBBIE BHJBI OW3HEca,

TAaKH1C KakK HMHTCPHCT-Mara3nHbI "




benefits to the economy. The real
impact of e-commerce is its ability to
reduce costs and prices and make doing
business more efficient. The increased
productivity will result from lower
production costs, lower inventory
holding costs and lower overall input
costs to a business. These savings
permeate through the entire value chain
and impact significantly in business
interactions with other businesses.

The Internet is providing
considerable opportunities for firms to
streamline their business operations as
well as offering greater choice and
lower prices to customers shopping
online or alternatively obtaining
product information before making a
store or catalogue purchase. A large
number of enterprises have migrated to
Internet-based systems for increased
efficiencies, lower costs and the ability
to operate in real time across different
platforms. E-commerce is changing
business economics and as a result
many firms are re-engineering their
core business processes. Suppliers and
retailers are able to collaborate on
product forecasts and product flow and
inventory management decisions using
the collaborative Internet-based
networks between suppliers and
retailers. In addition to reducing costs,
e-commerce solutions permit

WHTEPHET-OaHKUHT. Ot HOBBIE
CrOCOOBI  MBINUICHUS H  TPOIIECCHI,
CBSI3aHHBIE C KOMMEpPIUEH, Jat0T MHOTO
IPEUMYIIECTB u MPEUMYIIECTB.
JJEKTPOHHAs KOMMEpPIHS TPHUHOCUT
CYIIICCTBCHHBIE YHCTHIC BBITO/TBI
DKOHOMUKE. PeanvHOE BIIUSTHUE
AIIEKTPOHHONH KOMMEPIIUH 3aKJII0YaeTCs
B €€ CIIOCOOHOCTU CHUXKATh U3CPKKU U
[EHBI MW JejaTh OwusHec  OoJiee
A PEKTUBHBIM. [ToBbilIeHHE
IPOU3BOIUTEIHLHOCTH oynmer
MPOUCXOANTH 33 CYET  CHUIKCHUS
MIPOU3BOJICTBEHHBIX 3aTpaT, CHUKCHUSI
3aTpaT Ha XpaHEHHWE 3amacoB |
CHIDKEHHUSI OOIIMX 3aTpaT Ha BBOJ B
OuzHec. OTu cOepekeHus MPOHU3BIBAIOT
BCIO IICTIOYKY CO3/IaHUS CTOUMOCTH H
OKa3bIBAIOT 3HAYMTEIBHOE BIHMSHHE Ha
B3aMMOJICICTBHE OW3HECAa C JPYTHUMHU
TIPEAMPUATHIMU.

HNuTtepuer IPeAOCTaBISET
dbupMaM 3HAYUTEIBHBIE BO3MOXKHOCTHU
UIS  ONTHMH3AallMd  UX  OW3Hec-
omepariuii, a  TakkKe  IpejiaraeT
OonpIuii BEIOOp U 00Jiee HU3KUE IIEHBI
KJIMCHTaM, COBEPIIAIOIINM TOKYIKH B
WHTEPHETE WA aJTbTEPHATUBHO
MOJTY4YaIOIIHM uH)OopMaIuio 0
MPOJIYKTE JO COBEPIICHUS MOKYIKH B
MaraspuHe WM KaTtajore. boabliioe
KOJTUYCCTBO NPEANPHUATHI TEPEIUI Ha
MHTEPHET-CUCTEMBl I ITOBBIIIICHHUS
PO (PEKTUBHOCTH, CHWIKCHHS 3aTpaT M
BO3MOKHOCTH paboTaTh B  PEXKHUME
peaIbHOTO BpPEMEHH Ha Pa3IMYHBIX
miaThopMax. IJIESKTPOHHAS KOMMEPIIHS
MCHSICT DJKOHOMHUKY OmW3Heca, HU B
pe3ynbTaTe MHOTHE bupMbI
MePECTPANBAIOT CBOU OCHOBHEIE
ousHec-tiponiecchl.  [locTaBuiuku  u
PO3HUYHBIE TOPTOBIIBI MOT'YT COBMECTHO
paboTaTh HaJl MPOTHO3AMHU TPOIYKIIHH,

a TaK¥KC Hanqg PCHICHUAMU I10




customers to custom order products
based on individual needs and
preferences. Retailers are able to allow
customers to mass customize orders
based on virtually thousands of
choices. Internet-based systems are
more efficient in communicating
customized product information to
suppliers. The entire value chain makes
better decisions collaboratively with
the end result being vastly improved
performance throughout the entire
chain. The Net economy or digital
economy will result in lower prices for
consumers, better information access
and increased competitiveness of small
and mid-size businesses. It will also
pave the way for a true global trading
community.

E-Commerce and the Digital
Divide

The term Digital Divide means
a lack of equal access to computer
technologies and the Internet in
particular, creating a gap between those
who have and those who have not. The
Internet, information and
communication technologies (ICTs)
and growth of ecommerce has created
enormous influence on services, market
structure, competition and restructuring
of industry and markets. These changes
are transforming all areas of society,
work, business, and government. The

YIPABICHUIO MOTOKAMH TMPOAYKUIUU U
3aracaMM, — MCIONb3ysl ~ COBMECTHBIE
MHTEPHET-CETH MEX]y IMOCTaBIIMKAMHU
U PO3HUYHBIMU ToproBiamu. llomumo
CHIDKGHHUS  3aTpaT, pelleHHus s
DIIEKTPOHHONH KOMMEPIIUU TTO3BOJISIOT
KJIMCHTaM 3aKa3blBaTh MPOIYKIUIO Ha
3aKa3, HUCXOAS W3 WHIUBUAYATBHBIX
noTpedHoCcTEN U peANOYTEeHUH.
Po3HUYHBIE TOPTOBIIEI MOTYT TIO3BOJIUTH
KJIMEHTaM MacCOBO HACTPAaUBATh 3aKa3bl
Ha  OCHOBE  TPAKTUYECKH  THICAY
BapraHTOB. VHTepHET-cUCTeMbI Ooee
A (HEeKTUBHEI B Mepeaayue MmoCTaBIIMKaM
WHAUBUIYabHOW — WHpOpMAIUU O
npoaykre. Bces  1emodka  co3maHwus
CTOUMOCTH NPUHUMAET JTydInue
peIIeHUsT COBMECTHO, ¥ KOHEYHBIM
pEe3yabTaTOM SBISICTCS 3HAYUTEIHHOE
yIy4dIICHHE MPOU3BOJIUTEIBHOCTH 10
BCell 1mermouke. Yncras SKOHOMHKA WITH
muQpoBass OSKOHOMHUKAa MpPHUBEIET K
CHIDKCHHIO IIeH JUIsS TOTpeOHTeNei,
YAYYIIEHUIO AOCTyNa K MHPOpPMALUU U
MOBBIIIEHUIO KOHKYPEHTOCHOCOOHOCTH
MaJIOTo U CpellHero Ou3Heca. ITO TaKkxKe

MPOJOKUT TyTh K  TI00aTbHOMY
TOPTOBOMY COOOIIIECTBY.
DneKkTpoHHass  KOMMeEpLHS U

1M poBoit pa3priB

Tepmun "mudpoBoit  paspbiB”
03HayaeT OTCYTCTBHE PaBHOIO JOCTYyIIa
K KOMIBIOTEPHBIM TEXHOJOTUSIM H
NuTepHery B 4YacTHOCTH, CO3/aBast
pa3pblB MEXAY TEMH, KTO HUMEET, U
TeMH, KTO He wumeer. HTepHerT,
nH(OPMAITMOHHO-KOMMYHHUKAIIHOHHBIE
TE€XHOJIOTU U (UKT) u pocT
ANIEKTPOHHOM  KOMMEpLHMH  OKazallH
OTPOMHOE BIMSIHUE Ha cdepy YCHyT,
CTPYKTYpY pPBIHKA, KOHKYPEHLHIO U
PECTPYKTYPHU3ALUIO MPOMBIILIEHHOCTH

" PBIHKOB. Ot HU3MCHCHMUA




use of information and communication
technologies (ICTs) for e-commerce
deepens and intensifies the socio-
economic divisions among people,
businesses  and nations. New
leadership, better policies, improved
infrastructure, greater trust and
determined efforts to raise ICT-related
skills and competencies across the
economy and society in general to
move toward greater and more equal
digital opportunity. On one hand, e-
commerce  has  provided new
opportunities for economic growth. On
the other hand, it has created a social
problem of digital divide. Digital
divide refers to the disparity between
those who have use of and access to
information and  communications
technologies (ICT) and those who do
not. More than two-thirds of the world
population still is deprived of access to
information  and ~ communication
technologies (ICTs). There is a
complicated patchwork of varying
levels of ICT access, basic ICT usage,
and ICT applications among socio-
economic groups. Many disparities are
getting even larger. Disparities in the
location and quality of Internet
infrastructure, even the quality of
phone lines, have created gaps in
access. There are gaps in the adoption
of digital technologies among different
social groups and firms, depending on
income levels, education, gender, and
ethnic groups and, for firms, depending
on industry structure, business size
(large firms versus SMEs) and
location. Millions of technologically
disenfranchised have-nots, who cannot
afford the cost of that technology and
training, are walled off from potentially
lifechanging tools and knowledge.
Therefore, they feel isolated in the

TpaHC(POPMHUPYIOT Bce C(hEphl KU3HU
obOmectBa,  pabory, OuszHec U
IIPABUTEIILCTBO. Hcnonb3oBanue
UH(POPMAITMOHHO-KOMMYHHUKAIIMOHHBIX
texnosiorut (UKT) mist anmekTpoHHOM
TOPTOBIM YIIIyONsieT W YCHUJIMBAeT
COLIMATbHO-DKOHOMUYECKHUE

paszHoriacus MEKITY JOJIbMH,
npeanpusTUsIMA 1 Hauusamu. C oIHOU
CTOPOHBI,  JJEKTPOHHAs  TOPrOBJIA

OTKpPbLIa HOBBIC BO3MOXHOCTHU JIA

sKOHOMHYeckoro pocta. C apyroit
CTOPOHBI, 3TO CO3[aJ0 COIHAIbHYIO
npobOieMy  uudpoBoro - pasphiba.
[Mudposoii pa3phiB O3HA4aeT
HEPABCHCTBO  MEXJIYy TEMH, KTO
MOJIb3YyeTCS nH(}OopMaIoHHO-

KOMMYHUKAIIMOHHBIMU TEXHOJIOTUSAMU
(UKT) 1 umeeT K HUM JOCTYII, U TEMH,
KTO 3TOro He Jenaer. bonee nByX
TpeTe HaCeICHUs MUpA TO-TIPEKHEMY
JMIIEHO J0CTyna K MHGOPMAIMOHHO-

KOMMYHUKAIIMOHHBIM ~ TEXHOJIOTHUSIM
(MUKT). CyiecTByer CJI0’KHOE
JIOCKYTHOE 0JIEsLIIO pa3ITUYHBIX

ypoBHe#t noctyna k WKT, 6a3oBoro
ucnonb3oBanua HMKT u npumMeHeHus
HUKT cpenu COIIMaIbHO-
DKOHOMHYECKUX  TPYMIL MHorue
paznuYMs CTAHOBSTCS elie OoJblie.
Paznuuns B pacriosio;KeHUH U KauecTBE
uHppacTpyktypsl MHTepHeTa, naxe B
KauecTBe TeJae(OHHBIX JIUHUHN, CO3AaIIN

npobenbl B goctyne. CymecTBYIOT
npobensl B MPUHATHH  ITUGPOBBIX
TEXHOJIOTUH Pa3TUIHBIMH

COIMAJILHBIMU TPYIIaMy U pUpMamMu B
3aBUCUMOCTH OT YpPOBHS JI0XO7a,
oOpazoBaHHs, TIOJla ¥ ATHUYECKUX
rpynm, a A GUpM- B 3aBUCUMOCTH OT
OTpacieBOM  CTPYKTYpBI,  pa3mepa
OomsHeca (kpymHbIe (UPMBI TIPOTUB
MaJblX W CpPeAHUX TMPEANPHUITHA) U
MECTOTIOTIOKEHHUS. MuoHsI
TEXHUYECKU OECIpaBHBIX HEHMYIIHUX,




virtual world. For example, although
growth has been very strong in Europe,
particularly in Sweden and Finland, the
United States still accounts for more
than three-quarters of all e-commerce
transactions. Despite the promise of
“borderless” trade, most e-commerce is
still national or within the continents.
Hindered by poverty and a poor
telecommunications infrastructure, the
gap between developing nations and
developed nations is widening further
and, therefore, those nations that are
not able to jump on the e-commerce
bandwagon and have poor access to the
Internet suffer from a great disparity in
wealth. Many countries are trying to
formulate multi-faceted social policy
approaches to  improve  access
conditions, education, skill
development and training to reduce
digital divide gaps.

E-Commerce and

Marginalization

In many countries, the formal
sectors in the economy are becoming
less labor-intensive and are able to
provide employment opportunities to

KOTOpblE HE MOIYT IO3BOJHUTH cele
pacxoAbl Ha ATy TEXHOJOTHIO H
oOyueHue, OTTOPOKEHBI oT
NOTEHLMAJIBHO  JKM3HEHHO  Ba)KHBIX
UHCTPYMEHTOB U 3HaHuu. Ilostomy
OHHU YYBCTBYIOT cebs
U30JIMPOBAaHHBIMU B BHUPTYaJbHOM
mupe. Hampumep, xors B Espore,
ocobenno B llIBenmu m DuHIIHIUH,
pocT OBLT O4YEeHb CHJIBHBIM, Ha
Coenunennsie IllTarel mo-nmpexxHeMy
OpUXOAMUTCS Oojiee Tpex ueTBeprei
BCEX onepauui 3JIEKTPOHHOMU
toproBnu. Hecmorps Ha oOemanue”
Oe3rpaHuyHOM " TOProBiu, OoJibluas
4acTh DJEKTPOHHOM KOMMEpLMU BCE

elle SABIAECTCS HAMOHAJIBHOW WA
(GYHKIIMOHUPYET BHYTPH KOHTHUHEHTOB.
U3-3a OeIHOCTH " ciraboi
TEJICKOMMyHHKAITMOHHOM

UHQPACTPYKTYPBl  pa3pblB  MEXKAY
Pa3BUBAIOIUMUCS U Pa3BUTBHIMH
CTpaHAMH elre OoJIbIIIE

YBEIIMIUBACTCS, U IO3TOMY T€ CTPAHBI,
KOTOpBIE HE B COCTOSITHMHM BCKOYHUTH Ha
TIOJTHOKKY DJIGKTPOHHOW TOPTOBIH |
UMEIOT IJIOXOW JOCTYN K WHTEPHETY,
CTpaJaroT OT OOJIBIIIOTO HEPABEHCTBA B
OorarctBe. MHOTHE CTpPaHBI TBITAIOTCS
chopMyIUpOBaTh MHOTOTPaHHEIC
TIOJTXOBI K COIMATBHON TIOJTUTHKE JIISI
YIyYIICHHS YCIIOBHHA JOCTYTIA,
o0Opa3oBaHus, MTOBBIICHUS
kBaM(pukanmu M mpodecCHOHATBHON
MOJITOTOBKA B IEISAX COKPAIICHUS
pa3pbiBa B UM POBBIX TEXHOIOTHSIX.

DOneKkTpoHHass  KOMMeEpLHS U
MapruHaanu3aius

Bo MHOTHUX CTpaHax
dbopManbHbIE  CEKTOPHl  IKOHOMHKH
CTAHOBATCSI MEHEe TPYJOEMKUMU U
CIOCOOHBI  00€CHeYuTh  3aHSATOCTD
TOJILKO CIIeHMAIN3UPOBAHHBIM




only specialized workers. With the use
of the Internet to conduct business,
fewer people are required as jobs are
automated or made obsolete. This also
means that those who are employed in
the formal sectors require greater skills
and knowledge. This implies that the
other half is either unemployed or is in
the informal sector of the economy.
According to Tores, Bhorat, Leibbrandt
and Cassim (2000), those in the
informal sectors may be employed —
as they are involved in “survivalist”
activities, yet they remain in poverty.
They are therefore marginalized as they
are pushed to the periphery due to their
inappropriate education or skills. They
are further marginalized as the gap in
the knowledge attained between
themselves and those in the formal
sectors (using the Internet to conduct
business) grows.

The use of ICT (such as e-
commerce) has brought greater than the
existing marginalization. These
sentiments are echoed by the World
Employment Report (2001), which
says that the use of technologies such
as e-commerce is positively correlated
with economic growth — both on a
national and organizational level. It
also states that in countries where ICTs
are relatively expensive, many people
(particularly previously marginalized,
e.g., rural people) are further
marginalized. These persons are
marginalized to a greater degree than
before, i.e., they are being excluded

pabotHukam. C  HCNOJIb30BaHUEM
UHTEpHETa JUJIsl BeJIeHus OuzHeca
TpeOyeTcss MEHBIIE JIF0eH, TTOCKOIbKY
paboune MecTa aBTOMAaTHU3UPOBAHBI
WIA yCTapeiau. DTO TaKKe O3Hayaer,
9T0 T, KTO paboTaer B (popmambHOM
CEKTOpe, HY)KAAIOTCs B 00Jiee BHICOKUX
HaBbIKaX M 3HAHHUAX. OTO O3HAYaeT,
4TO apyras MOJIOBUHA 160
o0e3paboTHa, MO0  HAXOAUTCI B
HEePOPMATBHOM CEKTOpE AIKOHOMHUKH.
CormnacHo Topecy, bxopary,
Jlent66panary u Kaccumy (2000), Te,
KTO pabotaeT B HedoOpMaIbHOM
CEKTOpE, MOTYT OBITh TPYAOYCTPOECHBHI
MOCKOJIbKY OHH BOBJICUEHBI B
yCIOBUS  BBDKMBaHUS, HO  OHHU
ocrarorcsi B Huuere. lloatomy onHu
MaprUHAIM3HPOBAHBI, IMOCKOIBKY WX
BBITECHSIIOT Ha Tepudepuro M3-3a UX
HECOOTBETCTBYIOIIIETO  OOpa30BaHMUS
wii HaBelkoB. OnHHM eme Oosnbliie
MaprUuHaTU3UPYIOTCS IO Mepe TOoro,
KaK pacTeT pa3pblB B 3HAHUSIX,
MOJIYYCHHBIX UMU CAMUMHU U TEMH, KTO
pabotaeT B (OpMaIbHOM CEKTOpE
(ucrions3yss WuTepHeT 1 BeaeHUs
Ou3Heca).

Ncnonp3oBanue MKT (Takux xak
DJIEKTPOHHAST TOPTOBIISA) TPHUBEIO K
OOJBIIIEH, yeM CYIIECTBYIOIAS
MapruHaiu3anus,  MapruHalu3aluu.
DOTU HACTPOEHHUS TMEPEKINKAIOTCA C
noknagoM «O 3aHATOCTH B MHUPE»
(2001), B KOTOpOM TOBOPHTCS, YTO
UCIIOJIb30BAHUE TAaKUX TEXHOJIOTHUU,
KaK AIIEKTPOHHAS TOPTOBIIS,
MOJIOKUTEIBHO KOppeJIUpyeT c
PKOHOMUYECKUM  POCTOM-KAaK  Ha
HAllMOHAJILHOM, TaK u Ha
OpraHu3allMOHHOM ypoBHE. B HeMm
TaK)kKe TOBOPUTCS, YTO B CTpaHax, Te
HUKT SIBIISIFOTCS OTHOCUTEIIBHO
JIOPOTUMHU, MHOTHE JIoAu (0COOEHHO




from the electronic market place and
are simply ignored by “electronic
players.” The Internet is becoming a
prerequisite for economic development
and companies that can quickly access
information about conditions in export
markets can respond rapidly to
changes. On the other hand, those
organizations or business people who
do not have access to such facilities are
unable to respond. Again, they are left
out of the mainstream of activities.

Social Disparities and Change
of Life Styles

Changes in households’ roles,
division of labor, responsibilities and
relationships take place, at least
partially influenced by the adoption
and use of modern information and
communication technologies. Home-
based e-work and other combinations
of time and place flexibility have
created a variety of important effects
on partnerships, families and family
life. Important research questions are
boundaries and overlap between work
and leisure or family activities, the
availability of space and other
resources for home-based e-work and
its impact on social contacts and career
prospects (Gershuny, 2000). Four
groups have been identified that could
have problems in coping with new
information and communication
technologies: inhabitants of remote and

paHee MapruHajIn30BAHHBIE, HAIIPUMED
CeIbCKME  JKUTENM)  MOJIBEprarTcs
JallbHEMIIEH MapruHajau3aluuu. OTH
JHOAY MaprUHAIM3UPOBAHbI B OOJbILIEH
CTEIIEHW, YEM paHblle, TO €CTh OHU
VCKIIFOYAIOTCS U3 DJIEKTPOHHOT'O PHIHKA
U IPOCTO UTHOPUPYIOTCS
“3JIEKTPOHHBIMHU urpoxkamu".”
WHTEpHET CTAaHOBUTCA HEOOXOAMMBIM
YCIIOBUEM 3KOHOMHUYECKOIO Pa3BUTHA,
U KOMIIAaHUH, KOTOPBIE MOTYT OBICTPO
NOJIYYUTh JIOCTYN K HHpOpmanuu o0
YCIOBUSIX Ha DKCIOPTHBIX pBIHKAX,
MOTYyT  OBICTPO  pearupoBaTh  Ha
u3mMeHeHns. C Jpyroil CTOpOHBI, Te€
OpraHu3allid WJIA JIeJIOBBIE JIIOJIH,
KOTOpbIE HE MMEKOT JOCTYINA K TaKUM
00BbeKTaM, HE MOTYT OTBETUTh. OmsATh
€, OHU OCTalTCi BHE OCHOBHOIO
MOTOKA JAEATEIbHOCTH.

COHI/IaJIBHOG HCPABCHCTBO 41
HN3MCHCHHUC O6p&3& KHN3HHU

N3menenus B POJAX JOMAIIHHUX

XO35IUCTB, pasaeseHuu Tpyna,
OTBETCTBEHHOCTH M  OTHOUIEHUAX
MPOUCXOMAT, IO  KpallHEW  Mepe

YaCTUYHO, IO BIUSTHUEM BHEJIPEHUS U
HCIIOJIb30BAHUS COBPEMEHHBIX
UH(})OPMAIIMOHHO-KOMMYHUKAITUOHHBIX
TEXHOJIOTUH. DJIEKTpOHHAas padoTa Ha
JIOMY U JIpyrue KOMOWHAIIMKM THOKOCTH
BPEMEHHM M MECTa CO3Jalu UEIbIA P
BAKHBIX MOCJICICTBU I TS
MIapTHEPCKUX OTHOLIEHUM, CEMEU U
CEeMEUHOMN JKU3HU. Baxabimu
HCCJIE0OBATEIbCKUMU BOMPOCaMH
ABJAKOTCS TPAHUIBI W COBIAJICHUE
MEXIy paboTOM ® JIOCYyrOM WA
CEeMEWHON JIESATENBbHOCTHIO, HAIUNYWE
MPOCTPAHCTBA U JIPYTUX PECYPCOB A
JIOMAIITHEH AJEKTPOHHOM paboThI U €e
BJIMSTHUE HA COLMAJIbHBIE KOHTAKTHI W
MEPCIEKTUBBl  KApPBEPHOTO  POCTa




less-developed regions, older workers,
women and the disabled. The
relationship between the adoption of
new information and communication
technologies and the development of
income distribution is very complex.
Several important causal chains, effects
and mechanisms must be investigated
and at least some of them seem to be
contradictory in the sense, that the
adoption of ICT can cause both growth
and reduction of income disparities.

Domestic use of information
and communication technologies has
both beneficial and harmful impacts.
Evidence is mixed with regard to
various competing theories about the
impact of computing on individual
well-being. Some data suggest that
increasing Internet use is associated
with social isolation, withdrawal, and
stress. Although the data also suggest
that Internet “addiction” may be
limited to about ten percent of Internet
users and it is not necessarily
associated with how much time an
individual actually spends online.
Conversely, some studies suggest that
Internet use enhances family bonds and
friendship formation since e-mail and
multi-user domains may  foster
communication between family
members and friends.

(Gershuny, 2000). beuin BbIIETEHBI
YEThIpE TPYMIbI, KOTOPhIE MOTYT
UMETh MPOOJIEMbl B OCBOCHHHM HOBBIX
MH(OPMaIIMOHHO-KOMMYHUKAIITMOHHBIX
TEXHOJIOTUN: KUTEIU OTIAJECHHBIX MU
MEHEE Pa3BUTBIX PETHMOHOB, MOXXHUIIbIC
paOOTHUKHU, KEHIIMHBI W WHBAJIUIBI.
B3aumocBsizb  MeXay — BHEIpPEHUEM
HOBBIX uH(OpMaIOHHO-
KOMMYHHMKAIIMOHHBIX TEXHOJIOTUHA W
pa3BUTHEM CHCTEMBl pacrpe/eleHUs
JI0OXOJ0B BechMa cioxHa. Heo6xoaumo

UCCIIEIOBATh  HECKOJBKO  BaKHBIX
NPUYUHHO-CIICICTBEHHBIX  IIEMOYEK,
3(ppeKToB U MEXaHU3MOB, U TO

KpalHE MEpEe HEKOTOpbIE U3 HHUX
KaXYyTCSl IPOTUBOPEYUBBIMU B TOM
cMmbliciie, yto BHeapenue MKT moxer
IIPUBECTH KaK K PpOCTy, TaKk U K
COKpAILICHUIO HEPABEHCTBA B JI0XO0/1aX.

BuayTpenunee WCIIOJIb30BAHUE
WH(})OPMAIIMOHHO-KOMMYHUKAITMOHHBIX
TEXHOJOTU I OKa3bIBaeT KaK
0JIarOTBOpHOE, Tak W  BpeIHOE
BO3/iciicTBUE. J[aHHBIE HEOJIHO3HAYHBI
B OTHOIIEHUH pa3IUYHBIX
KOHKYPUPYIOIIMX TEOPUM O BIUAHUU
BBIUYMCIICHUH HAa  WHIUMBHUIAyaJIbHOE
Omaromosryune. HekoTtopbele ngaHHBIE
CBUJICTEILCTBYIOT O  TOM,  4TO
YBEIIMUYCHHUE HCIIOJIb30BAHUS
HNHTepHeTa CBSI3aHO C COLHMAIBHOU
W30JSAIMeH, yXoJaoM B cebsa u
cTpeccoM. XOTd  JaHHBbIE  TaKke
MpearnojaraloT, 4YTo HWHTEPHET -
"3aBUCUMOCTB" MOXET OBITH
OrpaHWYeHa  TMPUMEPHO  JICCATHIO
MPOLIEHTAMU MI0JIb30BaTEIICH
WHTEpPHETAa, U OHA HE 0053aTeIbHO
CBSI3aHA C TEM, CKOJIbKO BPEMEHH
YeoBeK  (PaKTHYECKH TMPOBOIUT B
uHTepHeTe. 11 HA000OpOT, HEKOTOpHIC
WCCIICIOBAaHUS  TOKA3bIBAlOT,  4TO




UCTIOJIb30BaHHE UHTEpHETA
CIOCOOCTBYET YKPEIUICHUIO CEMEUHBIX
y3 ¥ (OpMHUpPOBAHHUIO  APYXKOBI,
MOCKOJIbKY OJJIEKTPOHHAs TMO4YTa M
MHOTOTIOJIb30BaTEIBCKIE JOMEHBI
MOTYyT  CHOCOOCTBOBaTh  OOUICHUIO
MEXK]Ty WICHAMU CEMBU U JIPY3bsIMHU.




